PLAN OF STUDIES FOR: Image Communication (advertising, public relations, branding)

MAJOR: Communication Management

Semester 1
No Subject name O/F* Type of Noof | EC | Completion
classes** | hours | TS
1 Public Relations 0] Practicals | 18 4 Graded credit | Prof. llona
Biernacka-
Ligieza
2 Branding 0] Practicals | 18 4 Graded credit | Mgr Tomasz
Kowalczyk
3 Internet 0 Practicals | 18 4 Graded credit | Dr hab. Kopecka
Communication Piech
4 Intercultural 0] Workshop | 18 4 Graded credit | Mgr Bastian
Communication Kuentzel
5 Design 0] Lecture 18 4 Exam Mgr Aldona
Mioduszewska
6 Basics of Designing 0 Practicals | 18 3 Graded credit | Mgr Tomasz
Kosek
7 Theories of 0] Lecture 9 3 Exam Prof. Biernacka
Communication Ligieza
8 Academic writing 0] Practicals | 18 2 Graded credit | Mgr Jacek
Jabfonski
9 Business English 0] Workshop | 20 2 Graded credit | Mgr Patrycjusz
Sliwiniski
Total 155 30 | -
Semester 2
No Subject name O/F Type of No | ECTS | Comple
* classes** | of tion
ho
urs
1 Lifestyles and 0] Practicals |18 |4 Graded | Mgr Marek Staniewicz
Consumer Insights credit
2 Advertising 0 Practicals |18 | 4 Graded | Dr Pawet Baranowski
credit
3 Design Management | O Workshop | 18 | 4 Graded | Mgr Katarzyna
credit Wtoskiewicz
4 Graphics 0] Practicals |18 |3 Graded | Mgr Tomasz Kosek
Fundamentals credit
5 Brand Identity and 0] Practicals |18 |4 Graded | Mgr Bfazej Polkowski
Personality credit
6 Empirical Research 0] Practicals |18 |3 Graded | Dr hab. Jedrzej
credit Morawiecki
7 Facultative Subject 1 | F Practicals | 18 |2 Graded | Mgr Patrycja Bilinska
Campain planning credit




8 Master Seminar 0] Seminar 18 |5 Graded
credit
9 Foreign Language 0 Workshop |20 | O Credit
10 Entrepreneurial 0 Conversati | 9 1 Graded
Skills: Work, on credit
Business, Career
Total 17 (30 | -
3
YEAR 2
Semester 3
No Subject name O/F* | Typeof | Noof | ECTS | Completion
classes | hours
%k
1 Trends and 0 Worksh | 18 3 Graded Mgr Patrycjusz
Innovations op credit Sliwinski
2 Teamwork and Team | O Worksh | 18 2 Graded Manuela Plizga
Management op credit Jonarska
3 Media Relationsand | O Practic | 18 2 Graded llona Biernacka
Media Planning als credit Ligieza
4 Specialization Project | O Worksh | 9 2 Graded mgr Btazej
op credit Polkowski
5 User Experience 0] Worksh | 18 2 Graded Mgr Leszek
Design op credit Zawadzki
6 Project Management | O Worksh | 18 2 Graded Mgr Bfazej
op credit Polkowski
7 Researching and 0] Practic | 18 2 Graded Mgr Katarzyna
Market Analysis als credit Makowska
8 Master Seminar 0] Semina | 18 6 Graded
r credit
9 Facultative Subject2 | F Practic | 18 2 Graded Dr Barttomiej
Media analysis — als credit toédzki
workshop
10 Facultative Subject3 | F Practic | 18 2 Graded Mgr Tomasz
Personal and als credit Wozny
advertising
photography
11 Foreign Language 0] Worksh | 20 5 Exam
op
Total 191 30 | -
Semester 4
No Subject name O/F* | Ty No of EC | Comple
pe hours TS tion
of
cla




s*
*
1 Specialization Project W |9 4 Graded
ork credit
sh
op
2 Master Seminar Se |18 14 | Graded
mi credit
nar
3 Copyright Lec | 9 6 Exam Dr tukasz Zukowski
tur
e
4 Facultative Subject 4 Pra | 18 2 Graded | Mgr Lech Zdunkiewicz
Storytelling cti credit
cal
s
5 Facultative Subject 5 Pra | 18 2 Graded | dr Joanna Hardukiewicz-
Multimodal cti credit Chojnowska
communication cal
s
6 Facultative Subject 6 Pra | 18 2 Graded | Mgr Aldona
Advertising cti credit Mioduszewska
Communication in cal
3.0 Society S
Total 90 30 | ---------




