
PLAN	OF	STUDIES	FOR:	Image	Communication	(advertising,	public	relations,	branding)	
MAJOR:		Communication	Management	
	
Semester	1	
No	 Subject	name	 O/

F*	
Type	of	
classes**	

No	of	
hours	

ECTS	 Completion	 	

1	 Public	Relations	 O	 Practicals		 30	 3	 Graded	credit	 Prof.	Ilona	
Biernacka-
Ligięza	x2	

2	 Branding	 O	 Practicals	 30	 4	 Graded	credit	 Mgr	Tomasz	
Kowalczykx2	

3	 Internet	
Communication		

O	 Practicals	 30	 3	 Graded	credit	 Dr	hab.	Kopecka	
Piechx2	

4	 Intercultural		
Communication	

O	 Workshop		 30	 4	 Graded	credit	 Mgr	Bastian	
Kuentzelx2	

5	 Design	 O	 Lecture	 30	 3	 Exam	 Mgr	Aldona	
Mioduszewska	

6	 Basics	of	Designing	 O	 Practicals	 30	 3	 Graded	credit	 Mgr	Tomasz	
Kosek	x2	

7	 Theories	of	
Communication	

O	 Lecture		 15	 3	 Exam		 Prof.	Biernacka	
Ligięza		

8	 Academic	writing	 O	 Practicals	 30	 2	 Graded	credit	 Dr	Magdalena	
Urbaniak	x2	

9	 Foreign	Language		 O	 Practicals	 60	 5	 Exam	 	
Total	 285	 30	 ---------	 	
	
Semester	2	
No	 Subject	name	 O/

F*	
Type	of	
classes**	

No	of	
hours	

ECTS	 Completion	 	

1	 Lifestyles	and	
Consumer	Insights	

O	 Practicals		 30	 4	 Graded	credit	 Mgr	Marek	
Staniewicz	x2	

2	 Advertising	 O	 Practicals	 30	 4	 Graded	credit	 Dr	Paweł	
Baranowski	x2	

3	 Design	Management	 O	 Workshop		 30	 4	 Graded	credit	 Mgr	Katarzyna	
Włoskiewicz	x2	

4	 Graphics	
Fundamentals	

O	 Practicals	 30	 3	 Graded	credit	 Mgr	Tomasz	Kosek	
x2	

5	 Brand	Identity	and	
Personality	

O	 Practicals	 30	 4	 Graded	credit	 Mgr	Błażej	
Polkowski	x2	

6	 Empirical	Research	 O	 Practicals	 30	 3	 Graded	credit	 Dr	hab.	Jędrzej	
Morawiecki	x2	

7	 Facultative	Subject	1	
Soft	skills	in	practice	

F	 Practicals	 30	 2	 Graded	credit	 Mgr	Małgorzata	
Tracz	

8	 Master	seminar	
	

O	 Seminar	 30	 3	 Graded	credit	 	

9	 Business	English	 O	 Workshop	 30	 2	 Graded	credit	 Śliwiński	x2	



10	 Entrepreneurial	
Skills:	Work,	
Business,	Career	

O	 Conversatio
n	

15	 1	 Graded	credit	 	

Total	 285	 30	 ---------	 	
+	opcja:	

1. Nation	branding,	dr	Dorota	Kokowicz	
	

	 	 	 	

	
YEAR	2	
	
Semester	3	
No	 Subject	name	 O/F*	 Type	of	

classes**	
No	of	
hours	

ECTS	 Completion	 	

1	 Trends	and	
Innovations	

O	 Workshop	 30	 3	 Graded	credit	 Mgr	Patrycjusz	
Śliwińskix2	

2	 Teamwork	and	
Team	
Management	

O	 Workshop	 30	 3	 Graded	credit	 Manuela	Pliżga	
Jonarska	x2	

3	 Media	Relations	
and	Media	
Planning	

O	 Practicals	 30	 3	 Graded	credit	 Ilona	Biernacka	
Ligięza	x2	

4	 Specialization	
Project	

O	 Workshop	 15	 2	 Graded	credit	 Dr	Patrycja	
Rozbicka	+	mgr	
Błażej	Polkowski	

5	 User	Experience	
Design	

O	 Workshop	 30	 2	 Graded	credit	 Mgr	Leszek	
Zawadzki	x2	

6	 Project	
Management	

O	 Workshop	 30	 2	 Graded	credit	 Mgr	Błażej	
Polkowski	x2	

7	 Researching	and	
Market	Analysis	

O	 Practicals	 30	 2	 Graded	credit	 Mgr	Katarzyna	
Makowska	x2	

8	 Master	Seminar	 O	 Seminar	 30	 9	 Graded	credit	 	
9	 Facultative	

Subject	2	
Media	analysis	–	
workshop	

F	 Practicals	 30	 2	 Graded	credit	 Dr	Bartłomiej	
Łódzki	

10	 Facultative	
Subject	3	
Personal	and	
advertising	
photography	

F	 Practicals	 30	 2	 Graded	credit	 Mgr	Tomasz	
Woźny	

Total	 285	 30	 ---------	 	
+	opcje:	
	

1. Employer	branding,	mgr	Roman	
Rostek	

2. Advertising	Communication	in	3.0	
Society,	mgr	Aldona	Mioduszewska	

	 	 	 	



	
Semester	4	
No	 Subject	name	 O/F

*	
Type	of	
classes*

*	

No	of	
hours	

ECTS	 Completion	 	

1	 Specialization	
Project	

O	 Worksho
p	

15	 4	 Graded	
credit	

Mgr	Patrycja	
Rozbicka	+	mgr	
Błażej	Polkowski	

2	 Master	Seminar	 O	 Seminar	 30	 14	 Graded	
credit	

	

3	 Copyright	 	 Lecture		 15	 6	 Exam	 Dr	Łukasz	
Żukowski	

4	 Facultative	Subject	
4	
Storytelling	

F	 Practical
s	

30	 2	 Graded	
credit	

Mgr	Lech	
Zdunkiewicz	

5	 Facultative	Subject	
5		
Audiovisual	Forms	
of	Communication	

F	 Practical
s	

30	 2	 Graded	
credit	

Dr	Łukasz	Śmigiel	

6	 Facultative	Subject	
6	
Campain	planning		

F	 Practical
s	

30	 2	 Graded	
credit	

Mgr	Patrycja	
Bilińska	

Total	 150	 30	 ---------	 	
1. Brand	communication,	mgr	

Krszysztof	Waraksa		
2. Management	of	international	teams,	

mgr	Aleksandra	Matyja	
3. Multimodal	communication,	dr	

Joanna	Hardukiewicz-Chojnowska	
	

	 	 	 	

	
	
	


